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Reach the audiences you need for your
quantitative and qualitative online research.

We provide online samples, technology and services
for your research project.
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Trusted by more than
500 academic institutions
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€ Why do they
partner with us?
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A range of leading universities and academic institutions
are already building their projects on our services and
samples. More than 500 academic institutions from

sociology, psychology, economics and other disciplines Extensive experience

work with us - for theses, dissertations, research projects

projects with more than 1,700 clients worldwide.

and long-term research.

We ensure the quality
of the data
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Constant recruitment of double opt-in
panellists through broad and reliable
recruitment sources.

Sample quality which is among the industry highest
best-in-class respondents and samples, combined
with accuracy, high response rates and consistently
met quotas.

Ongoing individual support throughout the whole project.
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SCRIPTING QUALITY DATA
CHECK PROCESSING

Ongoing panel management, monitoring,

cleaning and profiling.

Project based quality checks, and
systematic cleansing of our panels.

Our platforms are hosted in the
European Union on our own secure
servers.

What we offer
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ACTIVE AND HIGHLY

QUALIFIED PANELLISTS
2.5 MILLION
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TRUE PANELS
IN 13 EUROPEAN
COUNTRIES
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A NETWORK
OF PARTNERS
REACHING PANELLISTS
THROUGHOUT THE WORLD
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www.bilendi.com

A trusted partner
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Bilendi & respondi joined forces in 2021 creating the strongest portfolio
of high-quality panels in Europe and the largest team of local data
collection experts.

We adhere to the quality standards defined by the market research
industry and are members of the major European professional associations.

Our quality management fulfills the strict criteria of the international ISO
standards 20252:2019, a certification specifically for market, opinion and social
research, relating to the way in which market research studies are planned,
carried out, supervised, and reported to clients.
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QUALITATIVE DATA
THROUGH ONLINE SURVEYS
& ONLINE CONVERSATIONS
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Contact us for individual advice on your project!

rfq.us@bilendi.com
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